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OBJECTIVES AND

ORGANISATION

The Cultural Activities are complementary to university courses and aimed at
providing tools to understand the complexity of reality by experimenting:
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These activities also help the students consolidate critical thinking, judgment ability
and sense of responsibility towards themselves, towards others, towards the
community of the Collegio di Milano and towards society.
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OBJECTIVES AND

ORGANISATION

The Cultural Activities have been elaborated upon by the Scientific
Committee in accordance with the enacted legislation of the Italian
Ministry of University and Research (MUR) about Collegi di Merito.

The organization of Cultural Activities will last the entire Academic

L Year, with a diversified distribution of classes and lessons, to allow

= Q each student to organize his/ her participation in the Collegio's
activities together with his/ her universities duties.

@ In addition, the Collegio di Milano has adhered to the process of
recognition and certification of cross-disciplinary skills promoted
¥ by the CCUM (Conferenza dei Collegi Universitari di Merito).
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TEACHING METHODS

We offer different teaching methods that foster learning content and skills and
the activation of critical and projective thinking.
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Cultural Activities are
organized in 6 thematic
areas and 3 transversal
macro topics. » World & society

@ * Work world & professional skills

SUSTAINABILITY

» Ethics & active citizenship

Each activity will  be 5
organized following the E i [Uie art &city
thematic areas and in each » Wellness & sport

area, you will also find a
specific focus on one or
more of the transversal
topics.

Language courses
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COURSES
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PERCORSI DI TRANSIZIONE

CULTURE FOR SUSTAINABLE DEVELOPMENT

LA ZONA GRIGIA TRA PRESENTE E PASSATO

DOV’E IL DOTTORE?

PRIMO SOCCORSO

DRIVING THE FUTURE TOWARDS THE SDG’S

EMIRATI ARABI UNITI: STORIA,
CULTURA, SOCIETA

IL VALORE DI UN GRANDE EVENTO

EXTERNAL COMMUNITY SERVICE
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WORLD &
SOCIETY

| COLORI DEL TERRORISMO

HUMAN BEINGS INTO THE UNIVERSE
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SCRITTORI SI DIVENTA - CORSO DI BASE

DANTE E | LINGUAGGI

CULTURAL ECONOMICS

ART & MILAN:
DIALOGUES AND STRATIFICATIONS

ARCHITETTURE A MILANO

DESIGN WALKS & TALKS

IL CINEFORUM
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EXTRA

EVENTS

As in the previous semester, this semester, too, students will have the possibility to participate in various events organized with

different partners.

One of the most exciting educational events is the international experience "Collegio Meets the Future” organized by our

Fondazione.
Furthermore, we will organize meetings and events, for example, in collaboration with:
» the Fondazione Poffe (event in memories of Andrea Poffe where the “scholarship Poffe” will be presented)
*» the Mentorship program Mentors4u
» the Rotary Club Milano (project regarding the students’ idea of “Milano del futuro”)
» the Master Publitalia (possibility to participate at a Marketing workshop within the Master).

Further information for the mentioned events and other extra events will follow during the semester.

FONDAZIONE COLLEGIO MEETS

POFTL The FUTURE CAL®

MASTER IN MARKETING

DIGITAL COMMUNICATION
SALES MANAGEMENT




